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Purpose of Assessment 
The Rideshare program has served the campus community for over ten years to promote and to assist faculty, 
staff, and students with clean air alternatives.  This program is a requirement set forth by the South Coast Air 
Quality Management District and is directly related to President Ortiz’ Climate Commitment pledge to eliminate 
greenhouse gas emissions and for the campus to become carbon neutral. 
  
The purpose of this assessment is to evaluate the outreach and marketing of the Rideshare program for students 
and to compare from one year to the next the effectiveness of these strategies. The ultimate goal is to raise 
awareness and to educate students about the personal and environmental benefits of ridesharing.    
 
Education, awareness, personal benefits, environmental benefits, and world environmental issues may create 
consciousness for students to consider ridesharing to Cal Poly Pomona.  With the campus’ commitment to 
become carbon neutral and reduce their carbon footprint, the commitment to educating students in this direction 
has become even more significant and expensive. 
 
 
Targeted Learning Outcome 
After participating in a Rideshare Outreach Program, students will be able to describe a personal benefit and a 
benefit to the environment by ridesharing. 
 
 
Assessment Methodology 
In September 2007, students were introduced to ridesharing at various athletic events throughout the fall quarter.  
The same approach was used in September 2008.  The outreach to students consisted of marketing the program, 
introducing rideshare options and participation in contests sponsored by the Rideshare Office.  By participating in 
the contests, students were entered into an opportunity drawing for a chance to win a complimentary quarterly 
parking permit.   
 
An assessment study was conducted originally in January 2008 by the Rideshare Office over a two-day period at 
Bronco Intercollegiate Athletic Events.  In January 2009, the same survey was conducted.  Students were asked 
six questions directly related to ridesharing and the rideshare program.  For participating in the survey, students 
were entered into an opportunity drawing to win university gift cards. 
 
Like the previous year, hand-held PDA’s were utilized to collect the information.   
 
 
 



Results 
In January 2008, 190 students responded to six close-ended questions.  In January 2009, 103 students 
responded to the survey.  The responses are listed below, with the two most popular answers listed. 
 
What is your primary mode of transportation to campus?  
(2008) 56% responded drive alone; 23% responded walk  
(2009) 54% responded drive alone; 23% responded walk 
 
Are you aware that Cal Poly Pomona has a rideshare program?  
(2008) 87% responded Yes; 13% responded No 
(2009) 89% responded Yes; 11% responded No 
 
Are you a participant in the program? 
(2008) 27% responded Yes; 73% responded No 
(2009) 52% responded Yes; 48% responded No 
   
Where is the Rideshare Office located? 
(2008) 59% did not know, 23% responded PTS 
(2009) 40% did not know, 39% responded PTS 
 
Name a personal benefit to students who rideshare.   
(2008) 48% responded save gas; 38% said closer parking 
(2009) 47% responded save gas; 35% said closer parking 
 
Name a benefit to the environment for those who rideshare? 
(2008) 47% responded better air quality; 33% responded reduced emissions 
(2009) 65% responded reduced emissions; 14% responded better air quality 
. 
 
Conclusion 
Marketing and outreach contributed to the success of the Rideshare program.  By comparison from 2008 to 2009, 
participation in the program increased and more students know where the office is located.  89% of our students 
are knowledgeable to know that Cal Poly Pomona has a Rideshare program.  In September 2008, Bronco Link 
shuttle service was introduced and students interested in this service visited the office more often for train 
information.   
 
 
Implications for Practice 
Marketing, education, and new ideas (services) have to be attractive for students to participate in the Rideshare 
program.  These include:  
 

• Marketing to students where the Rideshare Office is located. 
• Recognizing students leading the way on campus who participate in Rideshare. 
• Partner with key, visible departments to sponsor events. 
• Relocating rideshare parking spaces with close proximity to the center of campus. 
• Hosting events and starting new services to encourage students to visit the office more often.   
• Raise student awareness and help them prepare to make positive contributions as a global citizen 

towards the environment. 
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